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This year, one of the Highlands’ most successful
family businesses celebrates its 40th
anniversary.

Caley Cruisers was started by husband and wife
team Jim and Elizabeth Hogan in 1970, and today
daughter Audrey is firmly at the helm.

Her introduction to the family business began when
she was a youngster and it has been the focus of her
life ever since.

But Audrey wouldn’t have it any other way.

“I haven’t had a Saturday off during the summer
since I was about 15!” she told p8SU<=N:S.

“I was always down here after school and at
weekends helping mum and dad with the boats –
cleaning and helping out on change-over days. You
could get up to 20 boats coming back that morning
and they all had to be ready for the customer by
2pm so it was always a really frantic time.

“That kind of pressure has been in my life ever
since.”

While it was never part of a grand plan that Audrey
would join the family business she admits that when
the opportunity came up when she was 16, she
didn’t have to think too hard about it.

“The boats have always been a part of my life,
I didn’t know anything different. I really enjoyed
the work, especially dealing with people and the
customer contact.”

She officially joined the business aged 16 and
continued to muck in anywhere help was needed
from working in reception and carrying out admin,
to cleaning the vessels and making sure everything
was ship shape for customers arriving to pick up
their boats.

But as the boat hire business continued to grow
and the family’s neighbouring marina was being
developed, Audrey began to take a more managerial
role.

The market was changing, too.

Customers were relying less on brochures and using
the internet to book their holidays direct.

Standards were also changing. Customers expected
more for their money and wanted to cram in as much
as possible into a shorter period.

For Audrey, it meant an even more hectic role
running the yard on a day-to-day basis as well as

Audrey Hogan has
been working in the
family business, which
celebrates its 40th
anniversary this year,
since she was a youngster
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